“Expression of Interest for Co-branding and Advertisement Rights at 17 Stations of East West Corridor - Ahmedabad Metro Rail Phase-1”

Eol No. GMRC/PD/ Eol - Co-branding and Advertisement Rights - EW/2026

| ADDENDUM NO: 4, DATED: 13-03-2026

Clause Page Clause Description (relevant portion) as existing in the Bid Documents Clause Description (relevant portion) as amended now to be read as
no.
vii.During the currency of the license period, the Licensee may be permitted to change|vii.During the currency of the license period, the Licensee may be permitted to change the Brand
the Brand name of the station, logo or modify the theme of the advertising inventory at|name of the station, logo or modify the theme of the advertising inventory at its own cost after]
its own cost after approval from GMRC. However, to avoid frequent changes in the|approval from GMRC. However, to avoid frequent changes in the suffix/prefix of a Brand Name to
3.3 (vii) 14 |suffix/prefix of a Brand Name to the name of the metro station, a specific brand may be[the name of the metro station, a specific brand may be displayed for a period of at least one year.
displayed for a period of at one year. Further, it needs to be ensured that there is no|Further, it needs to be ensured that there is no obstruction for the free movement of passengers
obstruction for the free movement of passengers and operations should not be affected|and operations should not be affected in any manner thereon.
in any manner thereon.
Annexure 2A: Collateral available at Station for Co-Branding Rights
E3 Annexure 2A: Collateral available at Station for Co-branding Rights
‘Co-branding Rights
Co-branding Rights
Station Category
Station Ca
Pre-fix/Suffix ey o
w’;‘h m“;‘m Station announcement and co- Tnside train External Area
name Colouring branding on digital Semi Naming Station announcement & | (Station Box +
platform* Pre-fix/Suffix Colouring branding and Entry-Exit
Eloted Ui o tions) Available Available Available n igitalplatiermig pealls)
F. . . (Elevated Underground Available Available Available 300
(Stations with e o) Available Available Available stations)
B Available Ayailable Available Available Available Available 350
Annexure 2A & #Digital platform means GMRC website and Mobile application B Availabie Availatle Availabie 250
2B 28 #Digital platform means GMRC website and Mobile application
g2 Annexure 2B: Collateral available at Station for Advertisement Rights
Annexure 2B: Collateral available at Station for Advertisement Rights
Advertisement Rights
Space available — Min. Area
. (Sg. m) Advertisem
Station Category isement Rights
Space available — Min. Area (Sq. m)
A Station Category
. . External Area (Station FOB
Inside Station | B, prpy Fritwalls) | (if available)
A B N 5 : . FOB
(Elevated Undergromd stations) 150 300 o Inside Station (if available)
ISuhms\\'nh;;mazu:ue]m‘eU 150 350
BothA&B 150 50
B 150 230 50
I
(Direct bidders are individual firms/ companies other than advertisement firms.|(Direct bidders are individual firms/ companies other than advertisement firms. Third
These bidders shall be allowed to do branding of their own firm/ company owned|party bidders are the advertisement firms.)
41 (a) 19 brand only and advertisement/ branding for other agencies/brands shall not be

allowed for direct bidders. Third party bidders are the advertisement firms.
Advertising/branding for other agencies/brands will be allowed to Third Party

bidders only.)
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Appendix - 3,
Financial Data

34

(b)&For Direct bidders, Annual Turnover shall mean turnover from all sectors of
business(es). Direct Bidders are individual firms/ companies other than
advertisement firms. These bidders shall be allowed to do branding of their own
firm/ company owned brand only and advertisement/ branding for other
agencies/ brands shall not be allowed for direct bidders.

(Direct bidders are individual firms/ companies other than advertisement firms. Third
party bidders are the advertisement firms.)

4.2

22

e For Direct bidders, Annual Turnover shall mean turnover from all sectors of]
business(es). Direct Bidders are individual firms/ companies other than
advertisement firms. These bidders shall be allowed to do branding of their own
firm/ company owned brand only and advertisement/branding for other
agencies/brands shall not be allowed for direct bidders.

e For Direct bidders, Annual Turnover shall mean turnover from all sectors of]
business(es). Direct Bidders are individual firms/ companies other than advertisement firms.

34

15

iv. The designated advertisement space can only be utilized for
displaying advertisements of the brand winning the Co- Branding and
Advertisement Rights bid or of brands owned by its immediate / ultimate
parent company; advertisements of brands not owned and controlled by
the above-mentioned entities will not be permitted

deleted

34

16

i Sub-licensing of Co- Branding and Advertisement Rights shall not be|
permitted under any circumstances.

The successful bidder shall be entitled to sub-license the advertisement spaces made
available, subject to terms and conditions of the license agreement and with prior
approval of GMRC.
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